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A A2y TARRKT O % A #fE(BIST100)

2017 £ 11 H $ 103,984
2017 12 H : 115,333
201841 H : 119,303
201842 H : 118,951
201843 H 1 114.930
201844 H 1 104,283
2018 4E 5 H : 100,652

2018 4 6 A 296,520 (6/30 Wy //i A L 3.48%))
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2017 2018/April
(% in Annual Total) (% in Annual Total)

1 Netherlands 13.6 Netherlands  23.7 1 Austria 18.7
2 UK 12.9 2 Spain 19.5 2 Netherlands 13.6

l- jan n 3 Luxembour 12.8
‘ 4 Australia 62.‘.

2016
(% in Annual Total)

5 Japan 6.0 9 Austria 44 O Norway 6.5

8 Austria 46 8 Germany 40 & Spain 4.1
9 switzerland 45 9 Belgium 30 8 Germany 3.8
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Availability of devices in households, 2004-2017
(%)

2005 2007 2009 2011 2013 2015 2017
Desktop computer 11.6 24.0 30.7 34.3 30.5 25.2 20.3
Portable computer (Laptop, Tablet PC) 1.1 5.6 11.2 22.6
Portable computer (Laptop, netbook, tablet) - - - - - 43.2
Portable computer (Laptop, netbook) - - - - 31.4 - 36.7
Tablet computer - - - - 6.2 - 29.7
Mobile phone (incl. smart phone) 72.6 87.4 87.6 91.9 93.7 96.8 97.8

TurkStat, Survey on Information and Communication Technology (ICT) Usage Survey in Households and by Individuals, 2004-2017

- Denotes magnitude null.
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Internet purchases by individuals in the last 12 months for the private use by type of goods and services by sex, 2011-2017
(%)

Type of goods and services ordered/bought over
the internet Total Male Female

2011 2013 2015 2017 2011 2013 2015 2017 2011 2013 2015 2017

Food or groceries 173 157 174 219 115 127 138 207 275 204 223 234
Household goods (e.g. furniture,toys,excluding

consumer electronics ) 19.8 256 255 253 178 257 253 272 234 254 258 228
Medicine 6.4 4.2 3.1 4.3 55 4.0 33 4.4 8.0 4.4 28 42
Clothes, sports goods 28.8 486 574 623 228 400 481 517 39.1 625 705 763
Computer hardware 10.7 75 121 110 146 103 162 162 3.9 3.0 6.4 4.0
Electronic equipment (including camera) 278 258 224 19.0 36.7 343 305 277 121 120 110 75

Telecommunication services (e.g. TV, broadband
subscriptions, fixed line or mobile phone subscriptions,

uploading money on prepaid phone cards, etc.) 1.6 2.3 58 103 2.0 3.1 76 127 1.0 1.0 3.3 71
Share purchases, insurance policies and other

financial services 1.5 1.6 2.6 - 21 22 34 - 0.4 0.8 1.4 -
Holiday accommodation (hotel etc.) 7.3 7.8 143 145 7.8 87 146 162 6.4 64 138 122

Other travel arrangements (e.g.transport tickets,

carhire, etc.) 152 200 27.0 241 159 216 297 282 139 173 231 186
Tickets for events 71 76 148 13.6 59 77 154 149 9.3 72 139 119
Films, music 5.2 4.5 6.9 54 53 55 74 6.0 5.0 28 6.2 48
Books, magazines, newspapers (including e-books) 176 159 184 1538 169 149 177 154 187 175 194 164
e-learning material 25 2.6 3.9 2.7 25 3.1 43 28 24 1.8 3.3 27
Video games software and other computer software

and upgrades - - 59 5.3 - - 76 74 - - 35 26
Other 2.6 0.5 0.4 0.3 3.6 0.7 0.5 0.5 0.9 0.2 0.4 0.1

TurkStat, Survey on Information and Communication Technology (ICT) Usage Survey in Households and by Individuals, 2011-2017

The last 12 months expression in the table heading refers to period betw een March of reference year and April of previous year
w hile the individuals expression refer to the individuals in the 16-74 age group.

Respondents may choose more than one option, therefore total don't give 100.

- Denotes magnitude null.
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